HOW TO ADAPT YOUR
BUSINESS:

N | Best Practices for Owning
Your Online Listings

Owning your online reputation has been an escalating priority for years and its importance has
only increased in the wake of COVID-19. With rising cases across the US, 72% of consumers
stated at the end of July that they will probably only get restaurant food for takeout or delivery!
Online ordering is now the primary source of revenue for many restaurants, and 53% of younger
Americans say they’ve ordered from a restaurant online or through an app due to COVID-19.2 It
is critical to be in control of your online listings so that your restaurant is at the table for online
considerations, and to verify that information being shared about your brand is accurate.

ONLINE LISTING CONSIDERATIONS

Inclusion in most online local business directories is free and drives traffic to your restaurant.

Consider the following to efficiently take advantage of these directories:

* Determine which platforms make the most sense for you. Your time is valuable, and it is not
effective to get listed on every single business directory just because it exists. Be sure you are
represented on the major players (Google My Business, Facebook, Yelp) and handpick other
platforms that make the most sense for your business.

* Be consistent. Create a document that includes all your information to prevent mistakes and
save time when entering information in multiple platforms.

* Follow formatting best practices. Google has set the tone for best practices when it comes to
formatting your information. Click here for their full guidelines, and make note of these quick
tips:

» Business Name/Title: Use your real-world business name that matches your sign, logo, social
profiles and other marketing materials.

e Address: List your physical store address, not a PO box or virtual office. It is good practice to put
your street address in line 1 and your suite or mailbox number (if applicable) in line 2.

*  Website URL: Always list your business website, not a third party or social profile. For multiple
locations, list your website homepage for all locations.

e Categories: If a platform allows you to set categories that define your business, make sure to select
those that are specific to and best representative of your main business. These categories directly
impact your search rankings.

¢ Images: Images have a major impact on click-through rates according to Google, so be sure to
include high quality images of your food. Follow the image guidelines communicated by each
platform so that your images look clear and appetizing.

ONLINE LISTING PLATFORMS

Research listing platforms that you think will be most impactful for your business. The following

list is not all-inclusive, but highlights some of the major players to consider:

» Google My Business, Yahoo and Bing: Listing on search engines is free for small businesses
and allows people to easily find your restaurant and provide reviews.

e Facebook: The largest social networking platform is free to join and lets you to build a
business page with strategies to grow your customer base and improve engagement.



https://support.google.com/business/answer/3038177?hl=en
https://www.google.com/intl/en_us/business/?gmbsrc=ww-ww-ha-se-z-gmb-s-218-h~bk&ppsrc=GMBS0&utm_campaign=ww-ww-ha-se-z-gmb-s-218-h~z-z-u&utm_source=gmb&utm_medium=ha&&gmbsrc=&ppsrc=&gclid=CjwKCAjw1ej5BRBhEiwAfHyh1HiEbTV6UdyhQdGoUBBMmc_lPMwnj4ueBVzkNOi73W97y8F3GUGHfxoCE3YQAvD_BwE
https://help.yahoo.com/kb/yahoo-local-listings-moved-yext-sln26672.html?guccounter=1
https://www.bingplaces.com/
https://www.facebook.com/business/pages?content_id=DmnJ2xpr8vG6i4N&ref=sem_smb&utm_source=GOOGLE&utm_medium=fbsmbsem&utm_campaign=PFX_SEM_G_Pages_US_EN_Brand_Exact_Desktop&utm_content=Business-Page_Evaluating&kenid=_k_CjwKCAjw1ej5BRBhEiwAfHyh1CF2pOZF-1R67H-0U6Nf929ZEpyNZQpBkbCXrlDTdLHNIRbwsMNysBoCrRAQAvD_BwE_k_&utm_term=facebook%20business%20page&utm_ct=EVG&gclid=CjwKCAjw1ej5BRBhEiwAfHyh1CF2pOZF-1R67H-0U6Nf929ZEpyNZQpBkbCXrlDTdLHNIRbwsMNysBoCrRAQAvD_BwE
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Instagram: Also free, many restaurants are using Instagram to bring their menus to life
because of its entirely visual platform.
Yelp: With more than 178 million unique visitors a month, many customers rely on Yelp to help
them find local business listings and reviews.

rip Advisor®: The world’s largest travel site provides reviews on restaurants, hotels and other
venues to visitors and locals alike.
Zomato: Like Yelp but geared specifically towards restaurants—Zomato automatically curates
the top restaurants nearby and assigns a ratings system based on customer votes. Sign in to
add your restaurant and edit your own information.
Open Table®: This app allows diners to book reservations directly into your POS for a fee and
provides reviews only from diners who have eaten at the restaurant.
Yellow Pages: Nearly 60 million consumers visit yp.com each month, and 91% of them have
contacted a business. Claim your free ypProfile to get listed and respond to reviews.
Local Business Directories: Don’t forget the local resources and business associations that are
unique to your location!

MONITORING YOUR ONLINE LISTINGS
Continuously monitoring your online listings is just as important as claiming them:

Maintain Accurate Data: Remember to keep your information updated on all listings should
anything change. Keeping a record of your listings, usernames and passwords in one place is
helpful to refer back to.

Respond to Customer Reviews: Many listing platforms give your customers the opportunity
to rate and review your restaurant. It is important to be aware of what people are saying and
to respond to all reviews, both positive and negative. Learn more about interacting with your
customers online in our blog post!

Monitor Images: Many platforms allow users to upload photos of your business. Review your
profiles regularly to remove inappropriate or inaccurate images of your products.

Watch for Unclaimed Listings: Google and review services can build profiles for you without
your consent or knowledge. It is incredibly important to claim your business and manage
your presence on these sites. Most recently, third-party delivery sites have started doing this
to increase selection on their platforms. If you discover your restaurant listed on a third-party
delivery site, you may request its removal by contacting them directly.

The quality, consistency and reach of your local business information directly impacts your
revenue. Not being represented at all or having a false listing that is unclaimed are both
detrimental to your ability to attract new customers to your restaurant.

VISIT GRANDECHEESE.COM/COVID-19-TOOLS
FOR MORE TOOLS AND INFORMATION

' Datassent/al, Report 28 Temperature Check, July 24, 2020
2 PEW Research Center, From Virtual Parties to Oraering Food, How Americans are Using the Internet During Covid-19, Apri! 30, 2020


https://business.instagram.com/getting-started/?content_id=1wAzetryAcOQCdF&ref=sem_smb&utm_source=GOOGLE&utm_medium=fbsmbsem&utm_campaign=PFX_SEM_G_Instagram_US_EN_Brand_BMM_Desktop&utm_content=Instagram-Business_Evaluating&kenid=_k_CjwKCAjw1ej5BRBhEiwAfHyh1NRkoD6eKoVK-9OvFOjifIRQypaO9GzPeHA_aBvfB8U3FZkt9CSdAxoCzYkQAvD_BwE_k_&utm_term=%2Binstagram%20%2Bbusiness&utm_ct=EVG&gclid=CjwKCAjw1ej5BRBhEiwAfHyh1NRkoD6eKoVK-9OvFOjifIRQypaO9GzPeHA_aBvfB8U3FZkt9CSdAxoCzYkQAvD_BwE
https://biz.yelp.com/
https://www.tripadvisor.com/Owners
https://www.zomato.com/business
https://restaurant.opentable.com/?utm_source=dinersite&utm_medium=referral&utm_campaign=topnav&Lead.LeadSource=DinerSite&Lead.Marketing_ID__c=topnav
http://m1.adsolutions.yp.com/free-listing-basic-benefits
https://www.grandecheese.com/blog/interact-with-your-restaurants-customers-online/
http://grandecheese.com/covid-19-tools

